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 APRIL 19, 2021 REZONING          

EVALUATION  REPORT 
 FILE: RZ-21-03-01                              REZONING R-3 TO M-1 
  

Property Information  

Tax ID 
  127-02017000, 127-02021001, 127-02021000,  

127-02018001, 127-02020000, 127-02019003,  
127-02019004, 127-02018002 

Location/address 
   Land Lot 232 and 233 of the 2nd District  

  Multiple Tracts  

Parcel Size      95.48 +/- acres 

Current Zoning      R-3 (Med-High Single-Family Residential)    

Request   Rezoning to M-1 (light manufacturing) 

Proposed Use    Warehouse/ distribution facilities  

Existing Land Use 
 Single-family dwellings with detached  

accessory structures 
 

Future Land Use 
(Current) Medium density residential 

(As Proposed for Amendment) Industrial  

Recommendation     Approval with Conditions 

 

Summary 
 

David Madrigal, agent for Scannell Properties, LLC, of Indianapolis, IN (the “Applicant”), requests 

rezoning from R-3 (med-high single-family residential) to M-1 (light manufacturing) for multiple 

properties (Parcel IDs 127-02017000, 127-02021001, 127-02021000, 127-02018001, 127-02020000, 

127-02019003, 127-02019004, 127-02018002), located at the intersection of Colvin Drive and Davis 

Lake Road in Land Lot 232 and 233 of the 2nd District (the “Properties”). The Properties consist of 

approximately 95.48 +/- acres and the request is for combination of this property with additional tracts 

already zoned for an industrial/distribution facility. 

 

The Properties are currently used for residential with a variety of accessory structures are scattered 

throughout. According to the Letter of Intent, the Applicant seeks to rezone the Properties to M-1 (light 

manufacturing) in order to develop an industrial warehouse facility. This development would consist of 

one (1) building with appropriate truck docks, trailer storage, and employee parking as well as a 

sufficient driveway access into the site a square footage of approximately 1,201,560 sf.  
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The Applicant has filed a companion request to amend the Future Land Use Map to reflect industrial 

uses for these tracts to remain consistent.  

 

Service Delivery / Infrastructure 
 

Water and Sewer: Water and sewer service is available via existing water lines and a proposed sewer 

line extension in this area.  

 

Water service – Final determination of the water provider will be made by location and agreement from 

2014 although typically the sewer provider determines the ultimate water billing agent. There is 

interconnection between HCWA and the City located along Davis Lake Road. Any upgrades to the 

service lines to serve the development shall be the responsibility of the developer. 

 

Sewer Service – The City is currently designing a new Davis Lake Interceptor that will bring sanitary 

sewer service in the vicinity of the Properties in order to serve the former Smead property, for which 

there are limited users without sanitary sewer service. There will be adequate capacity to handle the 

proposed industrial facilities. Easements should be provided for the city in order to install sanitary sewer 

in addition to the connection fees as part of service.  

 

Land Use: The site must be in compliance with the requirements set forth in the City’s M-1 (Light 

Manufacturing) zoning district as well as development standards established in Title 15 of the City Code, 

including Watershed Protection standards, as applicable to the site. 

 

Financial Impacts:  

The property tax collections are potentially significant due to the Properties’ requested industrial zoning 

and proposed use; however, there will be variable sales tax collections due to the nature of the business 

conducted (warehousing and distribution). Employee figures will not be known until a tenant moves 

into the facility. Fees for water and sewer services, development and building inspections and reviews, 

occupational tax and impact fees will be collected and should be substantial (approximately $300,000). 

 

Police Services: The subject property is in the existing city limits and will remain on a regular patrol 

route. Future development of this area may require additional police patrol for crime prevention and 

traffic control.  

 

Fire: Fire and emergency services will be performed by Henry County as is similar with other portions 

of the city as defined by the Service Delivery Strategy. 
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Criteria for Evaluation of Rezoning Request 
 

Section 17.04.315 Procedure for Hearing before City Council. 

 

(a) All proposed amendments to this chapter or to the official zoning map with required site 

plans shall be considered at public hearing. The City Council shall consider the following:  

 

(1) The possible effects of the change in the regulations or map on the character of a 

zoning district, a particular piece of property, neighborhood, a particular area, or 

the community. The main impact here will be transitioning an agricultural property to 

an industrial use. The Future Land Use Map has identified adjacent tracts to the 

Properties for industrial uses as well as a recent rezoning of neighboring properties from 

RA to M-1. 

 

(2) The relation that the proposed amendment bears to the purpose of the overall 

zoning scheme with due consideration given to whether or not the proposed change 

will help carry out the purposes of this Chapter. The request will allow a higher, more 

permissive zoning use (M-1) that will be more consistent with  

the current zoning and land use of the surrounding properties. 

 

(3) Consistency with the Land Use Plan. The Applicant is currently seeking an amendment 

to the Future Land Use Map to change the future land use designation from low-density 

residential to industrial (FLU-AM-21-03-01). 

 

(4) The potential impact of the proposed amendment on City infrastructure including 

water and sewerage systems. There will be no additional impact on infrastructure in the 

area.  

 

(5) The impact of the proposed amendment on adjacent thoroughfares and pedestrian 

vehicular circulation and traffic volumes. Given the recent improvements and 

signalization at the Hwy. 42 and Colvin drive, infrastructural impact should be minimum, 

especially with the additional improvements anticipated with this development. 

 

 

 

 

 

 

 

 

 

 



 

P r e s e r v i n g  t h e  P a s t …  … . P l a n n i n g  t h e  F u t u r e  
Page 4 of 5 

 APRIL 19, 2021 REZONING          

EVALUATION  REPORT 
 FILE: RZ-21-03-01                              REZONING R-3 TO M-1 
  

 

(6) The impact upon adjacent property owners should the request be approved.  The 

table immediately below details the zoning, current land use and future land use of the 

adjacent parcels. 

 

 

Impacts to adjacent properties on the north and east will be minimal buffered by an 

earthen berm and landscaping.  

 

(7) The ability of the subject land to be developed as it is presently zoned.  Developing 

the Properties as they are currently zoned does not provide the highest and best use for 

the land. The Properties are adjacent to land zoned for industrial use and will have access 

to public sewer. Pending the outcome of an amendment, the Future Land Use Map calls 

for the Properties to remain low-density residential; however, given the plan to bring 

sanitary sewer to the area, makes large lot, low-density residential developments 

impractical from a financial standpoint. The realities of current economic trends make 

large-scale horizontal commercial zoning unfavorable as retail transitions to smaller 

footprint and online retailing. The other option would be large-scale multifamily 

dwelling, but the impact on the site and the surrounding area would be far greater and is 

not supported by demand in the area, nor is it a stated goal of the City’s comprehensive 

plan. 

 

(8) The physical conditions of the site relative to its capability to be developed as 

requested, including topography, drainage, access, and size and shape of the 

property. There are no known physical conditions or limitations that could preclude the 

use of the site; however, the developer will be required to protect and buffer any and all 

streams and other environmentally sensitive areas that may be located on the subject 

property in accordance with the City’s Watershed Protection and Stream Buffer 

Ordinances.  

 

(9) The merits of the requested change in zoning relative to any other guidelines and 

policies for development which the Community Development Commission and City 

Council may use in furthering the objectives of the Land Use Plan. The merits of the 

request align with the Future Land Use Plan’s purpose of analyzing land-use decisions 

based on how they relate to growth, economic development and the prioritization of 

capital improvements on local and regional levels. This project, as a whole, will bring 

employment, an expansion of the tax base and capital improvements to Locust Grove and 

Henry County. 

Direction Zoning Current Land Use Future Land Use 

North RA Single-family dwelling (Within the 

County) 
Industrial 

East RA Single-family dwelling/vacant tract Low-density residential  

South M-1 Industrial Buildings Industrial  

West M-1 Industrial Buildings Industrial  
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Recommendations 
 

Staff recommends approval of the applicants rezoning request with the following conditions: 

 

1. Plain painted, baked or acrylic finish corrugated metal panels shall be prohibited on all exterior 

walls unless otherwise approved by the Architectural Review Board, and then only as an accent 

feature. Primary facades shall be tilt-up concrete, brick, natural stone, glass with proper 

fenestration using color, materials and design to break up large expanses of wall space. 

 

2. A lighting plan shall be submitted and approved prior to the issuance of a Certificate of 

Occupancy. This lighting plan shall detail cutoff-type fixtures on all buildings and in parking 

lots as well as a photometric plan. 

 

3. The applicant shall be permitted to submit a stand-alone landscape plan for review by the City 

Council at a regularly scheduled meeting. It is understood that the size and scope of this project 

may require substantial reductions to produce a long-term sustainable plan. 

 

4. As many mature trees as possible located will be preserved and protected during construction, 

under the direction and supervision of a certified arborist, and remain preserved and protected 

when distribution operations commence. 

 

5. The only permitted industrial uses on the site shall be warehouse and/or distribution. 

 

6. The Applicant is strongly encouraged to consider becoming member of a Community 

Improvement District to be formed along the I-75 Corridor between Bethlehem Road and Bill 

Gardner Parkway in order to provide for additional transportation and other related 

improvements along this corridor, including, but not limited to, the new Bethlehem Road 

Interchange at I-75, improvements to SR 42 as well as intersection improvements at the Bill 

Gardner Interchange.  

 

7. All recommended improvements from the revised GRTA Notice of Decision applicable to these 

subject properties shall be the responsibility of the owner/developer. 

 

 



























1 . . . in The Grove 
 

Main Street Department 
P. O. Box 900 

Locust Grove, Georgia 30248 
 

Phone: (770) 957-5043 
Facsimile (770) 954-1223 

 
Item Coversheet 
 

Item:  Resolution to accept contracts with Clear Channel, Whiteway 
and Lamar Outdoor for tourism advertising during summer 
2021. 

 
Action Item:    Yes   No 
 
Public Hearing Item:  Yes   No 
 
Executive Session Item:  Yes   No 
 
Advertised Date:  N/A 
 
Budget Item: Fund 275 (Hotel/Motel – CVB portion $9663.00 and $1162.00 local). 
 
Date Received: April 14, 2021 
 
Workshop Date: April 19, 2021 
 
Regular Meeting Date: May 3, 2021 
 
Discussion: 
 
Attached are contracts that are needed to be signed by the City of Locust Grove for outdoor advertising locations 
during June/July 2021. We typically have three (3) locations visible to southbound traffic along I-75 at 
Flippen/Hudson Bridge Road, Jodeco Road, Exit 233 (Hwy 54/Jonesboro Road), and through the Macon Metro 
area along I-75 and Riverside Parkway area and the I-16 stretch where Golden Isles Parkway intersect. 
 
Recommendation: 
 
Recommend approval of Resolution for acceptance of the contracts for tourism advertising with 
Clear Channel Outdoor, Whiteway Outdoor, and Lamar Outdoor for June/July 2021.  



RESOLUTION NO._____________ 

A RESOLUTION AUTHORIZING THE CITY OF LOCUST GROVE 
(HEREINAFTER REFERRED TO AS “CITY”) TO ACCEPT THE 
OUTDOOR ADVERTISING CONTRACTS WITH CLEAR CHANNEL, 
WHITEWAY AND LAMAR FOR TOURISM PURPOSES; AND FOR 
OTHER PURPOSES.  

W I T N E S S E T H:  

WHEREAS, the City of Locust Grove (“City”) is a municipal corporation duly organized 
and existing under the laws of the State of Georgia, and is charged with providing public services 
to local residents; and  

WHEREAS, the Locust Grove Municipal Code Sections 1.12(37) and 1.15 authorize the 
City to consider contracts and agreements with other governmental entities and with private 
persons, firms and corporations providing for services to be furnished and payments to be made 
thereof, as provided by ordinance of the governing authority and as provided by pertinent laws of 
the State of Georgia; and  

WHEREAS, the City wishes to enter into agreements with Clear Channel Outdoor 
Whiteway Outdoor and Lamar Outdoor for tourism advertisement services in conjunction with the 
Henry County Convention and Visitors Bureau reimbursement of a minimum of $18,000.  

 

THEREFORE, IT IS NOW RESOLVED BY THE CITY COUNCIL OF THE CITY OF 
LOCUST GROVE, GEORGIA, AS FOLLOWS: 

 

1. Incorporation of Recitals. The above stated recitals are true and correct and are incorporated as 
though fully set forth herein. 
 

2. Acceptance of Proposed Agreement. The City hereby accepts the proposed agreements with Clear 
Channel Outdoor, Whiteway Outdoor and Lamar Outdoor for tourism advertisement purposes for 
June/July 2021 (attached hereto as “Exhibits A, B and C”, subject to final review and approval by 
the City Attorney 
 

3. Severability. To the extent any portion of this Resolution is declared to be invalid, unenforceable, 
or nonbinding, that shall not affect the remaining portions of this Resolution.  
 

4. Repeal of Conflicting Provisions. All City resolutions are hereby repealed to the extent they are 
inconsistent with this Resolution.  
 

5. Effective Date. This Resolution shall take effect immediately.  
 



 

THIS RESOLUTION adopted this 3rd day of May, 2021.  

 

 

       ______________________________ 

ROBERT S. PRICE, MAYOR 

 

ATTEST: 

 

____________________________ 

MISTY SPURLING, CITY CLERK    

 

 

 

APPROVED AS TO FORM: 

 

____________________________ 

CITY ATTORNEY   

 

 

 

 

 

 

 

 

 

 



 

 

EXHIBIT A 

CLEAR CHANNEL OUTDOOR  

CONTRACT FOR DIGITAL ADVERTISING 

I-75 HUDSON BRIDGE 

I-75 JODECO ROAD 
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SALES CONTRACT 
 
ACCOUNT EXECUTIVE 
DREW CLEVELAND 
DREWCLEVELAND@clearchannel.com 
 
 

CLEAR CHANNEL OUTDOOR, LLC 
1765 W Oak Pkwy, Suite 700 
Marietta, GA 30062 
 

ORDER #1112607-ATL 
City Of Locust Grove - 6/7 for 4 weeks 

 

 

 
ADVERTISER 

City Of Locust Grove (#292486) 
P.O. Box 900 
Locust Grove, GA 30248-3632 
 

BILL TO 

City Of Locust Grove (#292486) 
P.O. Box 900 
Locust Grove, GA 30248-3632 
 

 

 
ATLANTA 
 
Product Display Start Week 4-Week Periods 4-Week Rate Price 

Digital Bulletin #072971 - I-75S WS 1mi 
N/O Hudson Bridge Rd. (Exit 
224) F/N - 3 - 14' x 48' 

6/7/2021 1.0 $2,100.00 $2,100.00 

Digital Bulletin #073021 - I-75S ES 0.7mi 
N/O Jodeco Rd. (Exit 222-
MM223) F/N - 1 - 14' x 48' 

6/7/2021 1.0 $2,100.00 $2,100.00 

 

COMMENTS 

Rates are NET.  Contract runs 6/7/21 - 7/4/21 (4 weeks) 

 

CONTRACT TOTAL 
Service Cost $4,200.00 

 

TOTAL $4,200.00 
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TERMS & CONDITIONS 
1. DEFINED TERMS. As used in this Contract, these terms shall have the meanings set forth below: 
“Advertising Materials” shall mean all Printed Advertising Materials, Digital Advertising Materials and Full Motion Digital Advertising Materials, as each is defined in Section 4. 
“Campaign” shall mean the advertising campaign described in the Sales Contract. 
“CC Portal” shall mean the software utilized by Clear Channel and authorized Customers to serve and deliver Dynamic Content to non-motion digital signs as more thoroughly described in Section 
4.2. 
“Clear Channel” shall mean Clear Channel Outdoor, LLC, a Delaware limited liability company and its successors and assigns. 
“Commencement Date” shall mean the date identified as the commencement date of the Campaign in the Sales Contract. 
“Confidential Information” shall mean any information relating to or disclosed to Customer arising from or in connection with any and all pricing information for this Contract. 
“Contract” shall mean the applicable Sales Contract, these terms and conditions and all guidelines expressly referred to herein, all as the same may be modified from time to time. 
“Customer” shall mean the advertiser and any agency or buying service named in the Sales Contract. 
“Delivery Date” shall mean the date(s) for the delivery of Advertising Materials as set forth in the Sales Contract. 
“Full Motion Spec Sheet” shall mean the unique special instructions sheet associated with each full motion digital sign. 
“Dynamic Content” shall mean data and information feeds supplied by or on behalf of the Customer, such as sports scores, weather or traffic information. 
“Sales Contract” shall mean the Contract for Advertising by and between Clear Channel and the Customer setting forth the terms and conditions of the Campaign. 
“Sign” or “Signs” shall mean the sign or signs identified in the Sales Contract for the placement of the advertising for the Campaign. 
 
2. PAYMENT 

a.  Customer shall pay in advance for the services covered by this Contract unless otherwise expressly agreed to in writing. 
b.  If Clear Channel has extended credit to Customer, Clear Channel shall, from time to time at intervals following the Commencement Date, bill the “Invoice to” Customer at the e-mail address set 

forth in the Sales Contract, or to the address provided by Customer if Customer chooses to receive invoices by mail. 
c.  Payment by Customer for services rendered hereunder is due within 30 days of the date of the invoice, unless otherwise agreed to in writing. 
d.  Past due accounts shall be charged interest from the date of the invoice at a per annum rate of 12%, or the highest rate allowed by applicable law, whichever is less. 
e.  If Customer disputes any charges or notices any errors on an invoice, Customer shall contact Clear Channel via email sent to ccobilling@clearchannel.com within 10 days of the invoice date, 

stating the invoice number, amount and description of the alleged dispute or error, and provide any supporting documentation as may be reasonably required by Clear Channel. All invoice charges 
shall be considered valid if Customer fails to timely provide notice to Clear Channel of any dispute or error as required herein. 

f.  If Customer is past due in payment of any amount, Clear Channel may change the terms of payment by giving Customer written notice.  If Clear Channel refers this Contract for collection, 
Customer shall pay all collection costs incurred by Clear Channel, including reasonable attorney’s fees and court costs. 
 
3. RIGHTS, OBLIGATIONS AND OTHER AGREEMENTS OF THE PARTIES 
 

3.1 OF CUSTOMER 
a.  Customer represents and warrants to Clear Channel that 

(1)  at all times hereunder, all of Customer’s products and services, Advertising Materials and, to the extent applicable, all Dynamic Content placed on Sign or Signs, shall comply with all 
applicable federal, state and local laws and regulations, 

(2)  Customer is the rightful owner or licensee of the advertising content and the advertising content (i) does not infringe, violate, or misappropriate any trademark, patent, copyright, trade 
secret, or any other intellectual property right of any third party, (ii) does not contain libelous material, and (iii) includes any disclaimers that may be required by applicable laws, statutes, ordinances, 
rules and regulations. 

(3)  if the Customer entering into this Contract is an agency or buying service, it has the right to grant the rights and licenses granted herein and the right, power and authority to enter into this 
Contract on behalf of the advertiser. All legal obligations arising under this Contract are and shall be binding on said agency or buying service and the advertiser, and 

(4)  if this Contract is entered into by an agency or buying service as Customer on behalf of an advertiser, such agency or buying service is liable for invoice payments only to the extent it has 
been paid by the advertiser. The agency or buying service hereby assigns to Clear Channel all of its rights, title and interest in any claim it may hereafter have for non-payment by advertiser or in the 
event of a bankruptcy by the advertiser for payment under this Contract and agrees not to file any protest to such claim of Clear Channel. 
 

3.2 OF CLEAR CHANNEL 
a.  Clear Channel, at its sole discretion, may reject or remove any advertising material, art or copy, for any reason or no reason at any time during the term of this Contract.  In such case, (i) Clear 

Channel and/or Customer may terminate this Contract and Clear Channel will reimburse Customer any prepaid amounts made by Customer to Clear Channel for the unexpired portion of the 
Contract and (ii) unless Clear Channel’s rejection or removal is with good reason, Customer shall be entitled to receive from Clear Channel a sum equal to the actual non-cancelable out-of-pocket 
costs necessarily incurred by Customer for production of Advertising Materials which was not displayed. 

b.  Subject to Clear Channel’s right to remove posted copy, all approved Advertising Materials, shall be posted, installed and maintained by Clear Channel or its designee in accordance with the 
terms of the Sales Contract. 

c.  Clear Channel shall furnish to Customer proof of performance as follows (1) Permanent Bulletin(s): one close-up photo or digital print for each creative execution within a bulletin campaign 
including a performance report, (2) Rotary Bulletin(s): one close-up and one approach photo or digital print for each rotary start location and each creative execution including a performance report.  
Rotation cycles shall not be photographed unless the creative copy changes, (3) Poster(s): one close-up photo or digital print for each creative execution within a poster campaign including a 
performance report and a completion report listing all locations/designs, and (4) Digital: a performance report  confirming the execution of the display(s) as contemplated in the Sales Contract. 

d.  Clear Channel’s obligations under this Contract are subject to and subordinate to the terms and conditions of any applicable leases and all other agreements, licenses and permits relating to 
any Signs and to applicable federal, state and local laws and regulations. 

e.  If Advertising Materials are timely delivered, Clear Channel shall complete posting or vinyl installation of the displays no later than 5 working days after the display date specified in the Sales 
Contract and commence billing on the date copy is fully displayed. 

f.  For non-digital Signs, illumination will only be provided if Illumination is indicated on the Sales Contract, and will be from dusk until midnight, unless a dollar amount appears next to “Extended 
Illumination”; provided that in all cases illumination hours will be limited to those hours prescribed by applicable law. 

g.  Clear Channel reserves the right to preempt Customer’s copy for special events or breaking news. 
h.  TO THE EXTENT PERMITTED BY LAW, CLEAR CHANNEL MAKES NO WARRANTIES OF ANY KIND, EXPRESS, IMPLIED OR STATUTORY, ABOUT THE SERVICES DESCRIBED IN 

THIS CONTRACT AND DISCLAIMS ALL WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR USE OR PURPOSE. 
 

3.3 TAXES 
Clear Channel shall pay all personal property taxes attributable to the Signs and Customer, to the extent not exempt, shall be responsible for all other federal, state and local taxes in respect of 

this Contract. 
 
4. CONTENT, PRODUCTION AND DELIVERY 
 

4.1 PRINTED ARTWORK AND PRODUCTION MATERIALS 
a.  “Printed Advertising  Materials” is defined as materials of quality and in quantity as specified in the Production Contract if applicable, or as otherwise agreed to by the parties to meet the needs 

hereunder, at places designated by Clear Channel, shipping charges prepaid, and in weight tensile strength, opacity, size and sort.  Customer shall be responsible for any and all costs in connection 
with the creation, production and delivery to Clear Channel of the Printed Advertising Materials as contemplated under this Contract (but not less than a minimum quantity of one complete set of 
materials and instructions for every display to be posted or vinyl installed). 

b.  Customer shall deliver Printed Advertising Materials to Clear Channel not less than 5 business days prior to such Commencement Date.  If Clear Channel is printing the Advertising Materials, 
Customer shall deliver the creative file and any other required materials to Clear Channel not less than 15 business days prior to the Commencement Date. Clear Channel may require additional time 
for the delivery of Printed Advertising Materials as required under the circumstances, including, without limitation, if third party approval for the Printed Advertising Materials is required. 

c.  If Customer requests within 60 days after the last date of the display of the Printed Advertising Materials, Clear Channel shall return any Printed Advertising Materials in its possession to 
Customer at Customer’s sole cost and expense and in “as is” condition.  If Customer does not so request, Clear Channel is hereby granted the right, at its sole option, to dispose of all such Printed 
Advertising Materials at any time after such 60-day period. 
 

4.2  NON-MOTION DIGITAL CONTENT, PRODUCTION AND RELATED MATTERS 
a.  Customer shall be obligated to produce and deliver to Clear Channel any and all advertising copy or artwork, images, displays, illustrations, reproductions, and similar advertising materials in 

digital format, along with any copy instructions or similar directions, in uncompressed .jpg format, RGB color mode and in 400x1400 pixels for digital bulletins, 400x840 pixels for digital posters, 
1920x1080 pixels for shelters, or as otherwise agreed to by the parties (collectively, the “Digital Advertising Materials”).  All Digital Advertising Materials in form for proper execution of the purpose of 
this Contract shall be delivered by Customer for receipt by Clear Channel no later than two (2) business days prior to the Commencement Date and through such method of delivery as shall be 
designated by Clear Channel, unless the Commencement Date is less than 2 business days from execution of this Contract, in which case Clear Channel shall inform Customer of the deadline to 
deliver the Digital Advertising Materials to Clear Channel prior to the Commencement Date.  Customer shall be responsible for any and all costs in connection with the creation, production and 
delivery to Clear Channel of the Digital Advertising Materials as contemplated under this Contract. 

b.  Upon the written request of Customer, Clear Channel, in its sole discretion, may permit the Customer to provide Dynamic Content for the CC Portal, by providing the Customer with a password 
to the CC Portal. In no event shall the unavailability, inactivity or inoperability of the CC Portal constitute a breach of this Contract or provide Customer any right, claim, remedy or otherwise under this 
Contract or at law. 

c.  Customer acknowledges and agrees that (1) Clear Channel shall include such filtering technology in the CC Portal as it shall deem appropriate, in its sole discretion, to filter inappropriate 
content from being served or delivered to Signs by Customer, and (2) upon the occurrence of a breach of this Contract by Customer, Clear Channel may, in addition to all other remedies available to 
it, and in its sole and absolute discretion revoke Customer’s password and shut down its access to the CC Portal. 
 

4.3  FULL MOTION DIGITAL CONTENT, PRODUCTION AND RELATED MATTERS 
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a.  Customer shall be obligated to produce and deliver to Clear Channel any and all advertising copy or artwork, images, displays, illustrations, reproductions, and similar advertising materials in 
digital format, along with any copy instructions or similar directions in compliance with the production specifications and in the manner provided by Clear Channel on the Full Motion Spec Sheet(s) 
(collectively, the “Full Motion Digital Advertising Materials”). 

b.  All Full Motion Digital Advertising Materials in form for proper execution of the purpose of this Contract shall be delivered by Customer for receipt by Clear Channel no later than five (5) 
business days prior to the Commencement Date. Clear Channel shall make commercially reasonable efforts to review, load and schedule properly formatted Full Motion Digital Advertising Materials 
not delivered by the deadline, however Clear Channel reserves the right to delay the posting date of Customer’s Full Motion Digital Advertising Material by one (1) business day for each day of delay 
in the receipt of such materials without any rate proration or extension of the term. 

c.  Any special feature requests such as, but not limited to, (i) synchronized audio, (ii) timed broadcast, (iii) where available, use of a crowd camera, and (iv) streaming services, are subject to 
permits where applicable and additional charges above the standard media rate. Clear Channel does not guarantee the availability of any special features.  In addition, no adjustment to the media 
rate will be made should any special feature fail to operate at Customer’s desired performance level during the Customer’s advertising campaign. 
 

4.4  ARCHIVAL MATERIAL AND RIGHT TO USE. 
Clear Channel may keep Advertising Materials as it deems fit for Clear Channel’s own archival purposes.  Customer authorizes Clear Channel to use a picture or photograph of Clear Channel’s 

Sign or Signs displaying the Campaign for Clear Channel’s promotional, advertising or prospective sales purposes with clients, prospective clients or for internal use. 
 

4.5  CHANGE OUT OF ADVERTISING MATERIALS. 
Customer may request replacement advertising copy change outs subsequent to the initial advertising copy.  Clear Channel may charge Customer for any work associated with complying with 

Customer’s request for replacement advertising copy change outs as part of the advertising services provided by Clear Channel to Customer. 
 

4.6  RIGHTS AND OBLIGATIONS 
The provision of advertising services by Clear Channel to Customer does not transfer any ownership rights of any advertising structure. Customer acknowledges and agrees that no lease or 

license shall arise from the provision of advertising services. 
 
5. DISRUPTION OF PERFORMANCE; LOSS OF USE 

a.  Except as otherwise provided herein, if Clear Channel is unable to perform any of its obligations hereunder as a result of a force majeure, labor dispute, law, government action or order, or 
similar causes beyond Clear Channel’s reasonable control, Clear Channel shall promptly notify the Customer.  Customer’s sole and exclusive remedy for a delay or failure to perform under this 
subsection 5(a) shall be receipt of services of substantially equivalent value to what was lost as a consequence of such delay or failure to perform.  In no event shall such a delay or failure to perform 
constitute a breach of this Contract or provide Customer with any other right, claim or remedy under this Contract or at law. 

b.  Clear Channel shall promptly notify Customer if the lights illuminating a printed Sign are not operating during permitted hours of operations for which lights are required to view the content of the 
advertising posted on that Sign. Customer’s sole and exclusive remedy for such a lighting outage shall be a credit against the charges due hereunder in an amount equivalent to 25% of the charges 
set forth in the Sales Contract for the period during which the lights did not operate. In no event shall such a lighting outage constitute a breach of this Contract or provide Customer any other right, 
claim or remedy under this Contract or at law. 

c.  If any Sign selected for inclusion in the Campaign shall not be operational as of the Commencement Date or becomes unavailable for use for any reason whatsoever, or is converted to a 
different technology during the Campaign, Clear Channel shall promptly notify the Customer and the parties will discuss replacing such Sign with an alternate Sign.  In no event shall Clear Channel’s 
failure to make a Sign available hereunder in the circumstances described herein constitute a breach of this Contract or provide Customer any other right, claim or remedy under this Contract or at 
law but Customer shall be entitled to receive from Clear Channel a sum equal to the actual non-cancelable out-of-pocket costs necessarily incurred by Customer for production and delivery to Clear 
Channel of the Advertising Materials hereunder which were not displayed as a consequence of the loss of use of a Sign or Signs. 
 
6. TERMINATION 

a.  Clear Channel may by providing 14 days advance written notice to Customer, and if Customer fails to cure such breach prior to expiration of the 14 days, terminate this Contract (1) upon 
material breach by Customer (except for breach of Customer’s obligation to deliver Advertising Materials to Clear Channel) or (2) if any monies to be paid by Customer to Clear Channel are past due.  
Clear Channel’s notice shall set forth a summary of the alleged breach and Clear Channel agrees to provide any supporting documentation as may be reasonably requested by Customer. In addition, 
Clear Channel may upon written notice to Customer terminate this Contract if Advertising Materials have not been received by Clear Channel on or before the date required herein.  Upon any 
termination under this section (a), all unpaid, accrued charges hereunder shall immediately become due and payable and, in addition, Customer shall pay Clear Channel, as liquidated damages and 
not as a penalty, (i) 100% of the amount payable hereunder for the portion of the Campaign to run in the 60 day period after such termination and (ii) 50% of the amount payable hereunder for the 
portion of the Campaign to run thereafter. 

b.  Customer may by providing 14 days advance written notice to Clear Channel, and if Clear Channel fails to cure such breach prior to expiration of the 14 days, terminate this Contract upon 
material breach by Clear Channel. Customer’s notice shall set forth a summary of the alleged breach and Customer agrees to provide any supporting documentation as may be reasonably requested 
by Clear Channel.  Upon such termination, Clear Channel shall pay to Customer, as liquidated damages and not as a penalty, and as Customer’s sole and exclusive remedy, a sum equal to the 
actual non-cancelable out-of-pocket costs necessarily incurred by Customer prior to the date of termination for production and delivery to Clear Channel of the Advertising Materials hereunder which 
were not displayed. 

c.  Except as otherwise specified herein, this Contract is non-cancellable and neither party shall be liable to the other party for incidental, indirect, consequential or punitive damages or lost profits. 
 
7. INDEMNIFICATION AND HOLD HARMLESS 
Customer shall defend, hold harmless and indemnify Clear Channel, its parents, subsidiaries and affiliates, and their respective officers, directors, employees, agents and designees from any and all 
claims, actions, causes of action, losses, liabilities, demands, damages, penalties, fines, costs and expenses including, without limitation, any incidental, indirect, consequential, punitive or statutory 
damages or lost profits to a third party, arising from, connected with or related to (i) Clear Channel's display of Customer’s Advertising Materials and Dynamic Content, including, infringement in any 
manner of any copyright, patent, trademark, trade secret or other right of any third party, presentation of any material or information that violates any law or regulation, or failure to include any 
disclaimer that may be required by applicable laws, statutes, ordinances, rules and regulations or  (ii) Customer’s products and services. 
 
8. GENERAL 

a.  It is agreed that the laws of the State of New York shall govern the construction and interpretation of this Contract and the rights and obligations set forth herein. The parties hereto irrevocably 
waive any and all rights to trial by jury in any proceeding arising out of or relating to this Contract. 

b.  Customer may not assign or transfer this Contract without first obtaining the written consent of Clear Channel; nor is Clear Channel required to post, install or maintain any material under this 
Contract for the benefit of any person or entity other than the Customer named in the Sales Contract. 

c.  Customer agrees that it shall always take reasonable steps, at least substantially equivalent to the steps it takes to protect its own proprietary information, to prevent duplication or disclosure of 
Confidential Information of Clear Channel other than by or to its employees or agents who must have access to such Confidential Information to perform Customer’s obligations hereunder. 

d.  This Contract contains the entire understanding between the parties and, except as expressly provided herein, cannot be changed or terminated unless expressly agreed to in writing and 
signed by Customer and Clear Channel.  When there is any inconsistency between the Sales Contract and any other terms of this Contract then the Sales Contract shall prevail. 

e.  The failure of Clear Channel or Customer to enforce any of the provisions of this Contract shall not be construed as a general relinquishment or waiver of that or any other provision. 
f.  All notices hereunder shall be in writing, deemed given on the date of dispatch, and addressed to Customer and Clear Channel at the addresses listed in the Sales Contract. 
g.  The invalidity or unenforceability of any portion of this Contract shall not affect the remaining provisions hereof. 

 
SIGNATURES 
 
CITY OF LOCUST GROVE CLEAR CHANNEL OUTDOOR, LLC 
 
 
{{Sig1_es_:signer1:signature:dimension(width=85mm,height=09mm)}} 

Signature 
 

 
 
{{Sig2_es_:signer2:signature:dimension(width=85mm,height=09mm)}} 

Signature 
 

 
{{*Name1_es_:signer1:fullname}} 
Name 
 

 
{{*Name2_es_:signer2:fullname}} 
Name 
 

 
{{Date1_es_:signer1:date}} 
Date 
 

 
{{Date2_es_:signer2:date}} 
Date 
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CONTRACT FOR DIGITAL ADVERTISING 
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I-75 AT EXIT 167 

 

 



- 1 - 
ATLANTA:5329579.6  

WHITEWAY OUTDOOR ADVERTISING 
6400 Powers Ferry Road, Suite 374, Atlanta, GA 30339 (770) 226-9605 Fax (770) 226-9665 

 

 

 
STATE OF GEORGIA 

 

COUNTY OF FULTON 

 

 

DIGITAL ADVERTISING AGREEMENT 
 

 
THIS AGREEMENT made and entered into this ________ day of April 2021, by and between WHITEWAY OUTDOOR 

ADVERTISING, A Division of Levin Industries, Inc., (hereinafter Whiteway), its address being 6400 Powers Ferry Road, Suite 

374, Atlanta, Georgia 30339, and  The City of Locust Grove   (hereinafter Advertiser), its address being, 3644 GA-
42, Locust Grove, GA  30248. 

W I T N E S S E T H: 
 

 WHEREAS WHITEWAY wishes to lease to Advertiser and Advertiser wishes to lease from Whiteway, the north face of 

the LED digital outdoor advertising sign located at I-75 and SR54, Clayton County, Morrow, Georgia (the “Sign”). 
 

 NOW, THEREFORE, in consideration of the mutual promises and such other good and valuable consideration as 

hereinafter set forth, the parties hereto agree as follows: 
 

1. 

 Whiteway hereby leases in accordance with the terms and conditions of this Agreement the north face of the Sign that is 

described more completely as follows: 

 

 
LOCATION: West side of I-75 @ SR 54, Clayton County, Morrow, GA,  

facing southbound traffic. 

 
CLASSIFICATION:    “High Rise, outdoor advertising display. 

 
TYPE SIGN: LED Digital Display measuring 14’0” high by 48’-)” wide and to include one 

(1) ten (10) second static message to be displayed at least once every eighty 

(80) seconds. 
   

 

2. 
 This Agreement shall remain in effect commencing on         June 7, 2021 and ending on July 4, 2021 (initial term), unless 

terminated sooner or as extended as hereinafter set forth.    

 
3. 

In the consideration of the herein described services, Advertiser does hereby promise to pay to Whiteway the sum of One 

Thousand Six Hundred Twenty Five and 00/100 Dollars $1,625.00_ net per month. Payment is to be made in advance, commencing 
upon the uploading and posting of the artwork files provided by the Advertiser or no later than June 7, 2021.   

 

4. 
All advertising materials to be displayed electronically (“Content”) on the Outdoor Advertising Display, and all art or copy 

furnished by Advertiser to Whiteway in connection with this Agreement, shall at all times meet the specifications guidelines provided 

by Whiteway to Advertiser from time to time (“Specifications”) and shall comply with all applicable federal, state and local laws and 
regulations. All Content and materials furnished by Advertiser to Whiteway (a) shall not be contrary to the public interest, (b) shall 

conform to Whiteway’s then existing programming and operating policies and standards, and (c) are subject to Whiteway’s prior 

approval and continuing right to reject or cause Advertiser to edit the Content.  In accepting this Agreement, Advertiser acknowledges 
and agrees that Whiteway reserves the right to reject any copy, pictorial or otherwise, which, in its sole discretion, (a) is offensive to 

the moral standards of the community, (b) is or may be considered false, misleading, or deceptive, (c) induces a violation of any 

present or future ordinance, regulation, law or statute, or (d) in any way reflects or may reflect on the character, integrity, or standing 

of any individual, firm, partnership, corporation or other entity. Advertiser shall indemnify and hold harmless Whiteway in the event 

any legal action is threatened or initiated against Whiteway as a result of any advertising placed on the billboard at the request of 

Advertiser.  Indemnification shall include, but not be limited to, reasonable legal fees and the cost and expense of litigation. 
 

5. 

 Neither Whiteway nor any of its affiliates, partners, contractors or vendors will be liable for loss or damage to Advertiser’s 
materials or Content.  If Advertiser requests, within thirty (30) days of the last display of the Content hereunder, Whiteway will, at 

Advertiser’s expense, return Advertiser’s Content and materials to Advertiser. If Advertiser does not so request, Company has the 
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right to dispose of all Advertiser’s Content and materials at any time after one hundred twenty (120) days following the last display of 
Content hereunder. 

 

6. 
 Advertiser shall, in accordance with the Specifications and at its sole cost and expense, produce and deliver the Content to 

Whiteway at least three (3) days prior to the Commencement Date and thereafter during the term of this Agreement in accordance 

with Description and Specifications - Content Management.  Subject to any additional charges specified in this Agreement, Whiteway 
shall, at its own cost, program and install the Content on the Outdoor Advertising Display on the Commencement Date.  If the Content 

has not been delivered in a timely manner or if it does not conform to the Specifications, Whiteway may, in its sole discretion, (a) 

install the Content or (b) display substitute content of any type and install the Content on the Outdoor Advertising Display at a later 
date if and when delivered by Advertiser to Whiteway in conformity with the Specifications. Should Advertiser request Whiteway to 

furnish Advertiser with sketches to scale, including camera-ready artwork, then Whiteway will provide these items to Advertiser at an 

additional charge. 
 

7. 

 Whiteway will deliver a monthly “Proof of Performance Report” as generated by the LED Digital Display at Whiteway’s 
sole cost and expense. 

. 

8. 
All utilities for the operation and maintenance of this Outdoor Advertising Display are to be paid by Whiteway. 

Advertiser will reimburse Whiteway for all sales and use taxes which Whiteway may be required to pay to any taxing authority upon 

the sale of advertising space sold hereunder.  These shall be additional charges or expenses to Advertiser. 
 

9. 

The rent payments agreed to by the parties and set forth in paragraph 3 above include the cost of both routine and 
extraordinary maintenance and operation of the Sign subject to the limitations expressly set forth herein below.  Whiteway promptly 

will provide all necessary routine and extraordinary maintenance required to keep the Sign functioning properly and to maintain an 
attractive appearance . Whiteway will at its expense provide electrical and any telephone modem communication linkup required to 

operate the Outdoor Advertising Display.  If the Outdoor Advertising Display is damaged or malfunctions, Whiteway promptly will 

repair the damage or correct the malfunction, and rent will be abated proportionately in relation to the damage or malfunction to the 
normal function and utility of the Sign, from the time of such damage to the completion of repairs.  For example, if the LED Digital 

Display goes out, and Whiteway does not repair the damage or malfunction within forty-eight (48) hours following receipt of written 

notice from Advertiser of such damage or malfunction (not including holidays and weekends), then Advertiser will be entitled to a 
credit equal to the daily rate for each day thereafter until the LED Digital Display is repaired.  In this example, if the monthly rent 

were $2,000, then to determine the daily rate, one would divide the monthly rate by 30.   If the LED Digital Display is not repaired 

until the tenth day following the expiration of the notice period, then the credit would be $533.33.   Advertiser shall have no right to 
make, and shall not make, any modifications or embellishments of any kind or nature to the Outdoor Advertising Display without the 

prior written consent of Whiteway in each instance, which consent may be withheld by Whiteway in its sole and absolute discretion. 

 
10. 

Any delay or failure by Whiteway to perform hereunder as a result of force majored, power interruptions, DSL 

connections, labor dispute, law, government action, warning or order, or similar causes beyond Whiteway’s reasonable control, will 
not constitute a breach of this Agreement. 

 

11. 
Whiteway will join the proprietary Outdoor Advertising Association of America (the “OAAA”) system linked to 

NCMEC’s central AMBER Alert database. When an AMBER Alert is issued, the OAAA system sends a notification to participating 

companies in the relevant jurisdictions with a standardized image for placement on digital billboards. The entire process usually takes 
less than 15 minutes.  Advertiser’s message will be pre-empted .  Advertiser’s rent payments due hereunder will not be abated in 

connection with any AMBER Alert. 

 
12. 

 This Agreement shall be binding upon the parties hereto, their successors, and/or assigns. 

 
               13. 

 This Agreement shall be construed and enforced pursuant to the laws of the State of Georgia and all parties agree to be 

subject to the jurisdiction of the courts of Fulton County, Georgia. 
 

14. 

This Agreement shall be binding upon the parties hereto, their successors, and/or assigns 
 

15. 

 If the North Face is totally destroyed by storm, fire, lightning, earthquake, or other casualty, including but not limited to 
vandalism, this Agreement shall terminate as of the date of such destruction, and all monthly usage fees shall be accounted for and 

prorated as between the parties hereto as of such date.  If the North Face is damaged but not totally destroyed to the point it can be 

repaired within a reasonable period of time, monthly usage fees shall abate until Whiteway has restored the North Face to substantially 
the same condition as before damage, whereupon full monthly usage fees shall recommence.  Should Whiteway, in its sole discretion, 

elect not to restore the North Face, regardless of the extent of damage, this Agreement shall terminate.   
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16. 
 If the whole of the leased space or such portion thereof as will make premises unusable for the purpose herein leased, or for 

any reason be condemned by any legally constituted authority for any public use or purpose, then in said event, this Agreement shall 

cease from the date when possession therefore is taken by public authorities, and monthly usage fees shall be accounted for as between 
the parties as of that date. Such termination however, shall be without prejudice to the rights of either party hereto to recover 

compensation and damages caused by condemnation from condemnor.  It is further understood and agreed that neither party hereto 

shall have any rights in any award made to the other by any condemnation authority notwithstanding the termination of this 
Agreement as herein provided. 

 

17. 
 If any monthly usage fees or other charges (including those arising under the indemnification provisions of this 

Agreement) owing under this Agreement are collected by or through an attorney at law, Advertiser agrees to pay fifteen (15%) percent 

thereof as attorney’s fees, plus any and all costs of collection and litigation. 
 

18. 

 The failure of a party hereto to enforce any of the provisions of this Agreement, or to exercise any option provided in this 
Agreement, or to require performance by the other party of any of the provisions in this Agreement, is not a present or future waiver of 

such provisions and does not affect the validity of this Agreement or the right of such party to enforce each and every provision of this 

Agreement thereafter.  The express waiver (whether one or more times) by a party hereto of any provision, condition or requirement 
of this Agreement does not constitute a waiver of any future obligation of the other party to comply with such provision, condition or 

requirement. 

 
19. 

 This Agreement shall become binding upon acceptance and execution by a duly authorized officer of Whiteway at its home 

office in Atlanta, Georgia. 
 

20. 
 Notwithstanding the aforesaid, in the event Whiteway is unable to render the space available for the Outdoor Advertising 

Display as of the Commencement Date, for any reason whatsoever, this Agreement shall commence as of the date said space is 

rendered available for the Outdoor Advertising Display. 
 

21. 

 Advertiser shall be deemed to have breached this Agreement by insolvency, default in the payment of any monthly usage 
fees or other charges herein provided for, appointment of a receiver for Advertiser’s business, making an assignment for the benefit of 

its creditors, the filing of a voluntary or involuntary petition in bankruptcy with respect to Advertiser, or the violating of any other 

term or condition hereof.  In such event, Whiteway may, ten (10) days after written notice to Advertiser, take possession of the sign 
and declare the balance of the monthly usage fees herein provided for to be forthwith due and payable and Advertiser hereby agrees to 

pay such balance upon demand, provided, however, that if Advertiser should cure said default prior to expiration of said ten (10) day 

period, this Agreement shall remain in full force and effect the same as if said default did not occur. 
 

22. 

Notices shall be in writing and shall be sent via U.S. mail, certified or registered, with return receipt requested and postage 
prepaid, by hand delivery, or by reliable overnight courier, addressed in the case of Whiteway to: 

David Levin, President 

Whiteway Outdoor Advertising  
6400 Powers Ferry Road, Suite 374 

Atlanta, GA 30339 

and in the case of Advertiser to: 
 

Advertiser  City of Locust Grove         

Address:__ 3644 GA-42, Locust Grove, GA  30248. 
City & State Locust Grove, GA  30248       

  Attention:  Anna Ogg – Main Street Manager       

 
Any such notice shall be considered given on the date of hand or courier delivery if delivered by hand or overnight courier, or on the 

date of deposit in the United States mail if mailed as provided above.  Rejection or other refusal to accept or inability to deliver 

because of changed address of which no notice was given shall not affect the validity or the effectiveness of the notice.  By giving at 
least ten (10) days prior written notice thereof, either party may from time to time and at any time change its mailing address 

hereunder. 

 
23. 

Each rental payment will be made on the first business day of each month at Whiteway’s main offices or at such other 

place as Whiteway may designate by notice.   All terms are net cash.  Payment not made when due shall bear a finance charge of one 
and one-half percent (1½%) per month on the previous month’s unpaid balance before crediting payments and/or credits. 

 

24. 
 This Agreement shall become binding upon acceptance and execution by a duly authorized officer of Whiteway at its home 

office in Atlanta, Georgia.  In the event that any signature herein is a facsimile or pdf as opposed to an original signature, it is agreed 



- 4 - 
ATLANTA:5329579.6  

to by and between the parties herein that such signature shall be considered valid as if it was an original and shall be binding and 
enforceable accordingly against the signer or its principal, as the case may be. 

 

25. 
 This Agreement contains the entire understanding of the parties concerning the matters stated herein, notwithstanding any 

prior written or oral agreements or understandings. The parties hereby expressly agree that they have not relied upon and do not rely 

upon any oral representation or other representation not contained herein. This Agreement may only be changed or modified by an 
agreement in writing signed by the hereto or their lawfully appointed representatives. 

 

 
IN WITNESS WHEREOF, the parties hereto, through their duly authorized officers, have affixed their hands the dates 

below indicated. 

 
 

CITY OF LOCUST GROVE 

 

BY:       

 

ITS:             
        Witness 

 

DATE:       
 

WHITEWAY: 

 
 

BY:      
  

 

ITS:             
         Witness 

DATE:     

 



























































1 Where Everyone Is Your Neighbor 
 

 Administration Department 
P. O. Box 900 

Locust Grove, Georgia 30248 
 

Phone: (770) 957-5043 
Facsimile: (866) 364-0996 

 
Item Coversheet 
 

Item:  FY 2021 Budget Update 
 
Action Item:    Yes   No 
 
Public Hearing Item:  Yes   No 
 
Executive Session Item:  Yes   No 
 
Advertised Date:  N/A 
 
Budget Item: Yes, Various Funds and Revenue 
 
Date Received: April 15, 2021 
 
Workshop Date: April 19, 2021 
 
Regular Meeting Date: May 3, 2021 
 
Discussion: 
 
The initial quarter for FY 2021 has been relatively stable in terms of expenditures and revenue. Some 
additional revenue collection related to residential and commercial growth is meaning that our “Fund 
Balance” might be reduced some at least initially. Some is due to the R/W acquisition by GDOT in front 
of City Hall that will turn around in expenditure for water line relocation/upgrade. Along with our fiscal 
year audit, we are looking into accounts for any irregularities that need to be amended early; however, 
we see only a few adjustments are likely at this point in time.  
 
Recommendation: 
 

For Discussion 
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1 Where Everyone Is Your Neighbor 
 

 Administration Department 
P. O. Box 900 

Locust Grove, Georgia 30248 
 

Phone: (770) 957-5043 
Facsimile: (866) 364-0996 

 
Item Coversheet 
 

Item:  Comprehensive Transportation Plan (CTP) Contribution 
 
Action Item:    Yes   No 
 
Public Hearing Item:  Yes   No 
 
Executive Session Item:  Yes   No 
 
Advertised Date:  N/A 
 
Budget Item: Yes, Community Development Professional Services 
 
 
 
Date Received: April 15, 2021 
 
Workshop Date: April 19, 2021 
 
Regular Meeting Date: May 3, 2021 
 
Discussion: 
 
The City received a letter (Exhibit #1) early in the year regarding the update to the Joint City/County 
Comprehensive Transportation Plan (CTP) that the Atlanta Regional Commission (ARC) awards 
jurisdictions every five years or so $500,000 with a match by the local government. In the past, we have 
participated in this when the process began in 2005 (One Henry Initiative) and then again in 2016. 
Exhibit #2 is a response to the proposed division of the “local match” on the basis of 2010 Census 
population. Since we are already past the 2020 Census (although official figures have yet to be released), 
and that we have on the past expressed future SPLOST divisions by latest population figures, I am 
proposing we contribute by either a released 2020 Census Figure of population or by the most recent 
estimate. Overall impact would be a little more than $1,000 and solidifies our position on these types of 
activities.  
 
Recommendation: 
 

For Discussion 

5-7220-52.1200  4,311.25  12.32% 35,000.00  



tyoung
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 March 26, 2021 

 
 
Cheri Hobson-Mathews, County Manager 
Henry County Board of Commissioners 
140 Henry Parkway 
McDonough, GA 30253 
 
RE: 2021 Update of the Henry County Comprehensive Transporta�on Plan 
 
Thank you for your leter earlier this year no�fying us of the new update of the Comprehensive 
Transporta�on Plan that was recently awarded to Pond by the BOC at their last mee�ng. We are especially 
excited that this will coincide with a Trails Master Plan to incorporate more nonmotorized transporta�on 
op�ons that many of our cons�tuents have sought for years.  
 
The City has been a willing par�cipant in this process beginning in 2005 with the ini�al One Henry CTP process 
and then again with the 2016 Update. We wish to con�nue to par�cipate in this new Update; however, we 
will contribute in accordance with the recently completed 2020 Census figures, although not yet fully 
published. By the 2019 Census Es�mates of Places and Coun�es, we would be at the following contribu�on 
amount: 
 
 
 
 
 
 
 
You will see that we will reimburse the project based on the official 2020 Census figure once it is released 
later this year, as it will likely be more than the figure shown above. We look forward in working with you 
and your staff in this process. Should you need any further informa�on on this mater, please feel free to 
contact me at (770) 957-5043.  
 
Respec�ully, 

 
 
       

Tim Young, City Manager 
 
Cc:  Carlota Harrell, Chairman 
 Sam Baker, Henry County Transporta�on Planning Director 
 Mayor and City Council 

  Misty Spurling, City Clerk 

2019 Locust Grove Es�mate 8,243 
2019 Henry County Es�mate 234,561 
City’s share of county popula�on 3.51% 
City’s share of local match $124,999.60 X 2.51% = $4,392.77 

City of Locust Grove 
  

 
P.O. Box 900     Locust Grove, Georgia 30248-0900 

Telephone (770) 957—5043     Fax: 1-866-364-0996 

  

 

MAYOR 

Robert Price 

  

COUNCIL 

Keith Boone 

Rudy Breedlove 

Carlos Greer 

Rod Shearouse 

Willie J. Taylor 

Vincent Williams 

  

CITY MANAGER 

Tim Young 

  

CITY CLERK 

Misty Spurling 
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1 Where Everyone Is Your Neighbor 
 

 Administration Department 
P. O. Box 900 

Locust Grove, Georgia 30248 
 

Phone: (770) 957-5043 
Facsimile: (866) 364-0996 

 
Item Coversheet 
 

Item:  T-SPLOST Discussion 
 
Action Item:    Yes   No 
 
Public Hearing Item:  Yes   No 
 
Executive Session Item:  Yes   No 
 
Advertised Date:  N/A 
 
Budget Item: TBD – New Fund and Capital Items in FY 2022 
 
Date Received: April 15, 2021 
 
Workshop Date: April 19, 2021 
 
Regular Meeting Date: TBD 
 
Discussion: 
 
As you know the city met with Henry County and the cities of Hampton, McDonough and Stockbridge 
regarding a possible Transportation SPLOST vote in November. Part of this process is the development 
of a project list as well as items such as amount of T-SPLOST (in 0.05-increments up to a full penny) 
and the division of funding in whole or in part between unincorporated Henry County and each city.  
 
Attached as Exhibit #1 is the 2019 breakout of Census population estimates and scenarios in the 
distribution based on 2019 estimates at a “middle ground” similar to the current SPLOST V. Note, 
though that figures are actually coming in at the higher figure currently for ESPLOST and SPLOST, 
meaning that the City could collect over $7 million for potential projects over the 5-Year life of this T-
SPLOST. As a whole, much of this would likely be used for resurfacing, although some could be used 
for some bike/ped improvements on a limited scale at first.  
 
Recommendation: 
 

For Discussion 
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